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1. OPENING COMMENTS



Å Chile e- commerce sales grew 179% YoY in 2Q20
Å Uruguay online sales grew 373%
Å Colombia (Forus Colombia + LBC) grew 20 fold
Å Peru grew 60x (June sales)
Å However, not enough to offset store shutdowns and weakness in 

consumer demand: Forus consolidated sales down - 65.6% YoY
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1. OPENING COMMENTS

CORONAVIRUS PANDEMIC

EXPENSES & LIQUIDITY

OMNICHANNEL

Å Protect health and safety of our team, our customers and our 
communities

Å Use digital channels to reach our customers and drive 
profitable growth

Å Cut expenses & preserve solid cash position

Å Reduced consolidated SG&A expenses by - 42.3% YoY in 
2Q20

Å Cash & equivalents of Ch$ 78,457 million, 8.1% more than 
at the end of March 2020
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2. HIGHLIGHTS

2.1 Highlights of the period



2.1 Highlights of the period

2. HIGHLIGHTS
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Å Temporary store closures due to Covid19 public health crisis: 
- All stores in all four countries closed as of mid - March and through April
- Chile: gradual reopening began in May; 90 stores open today (with reduced store hours)
- Perú: all stores closed through May; 3 stores open in June and 54 today. E- commerce suspended until June.
- Uruguay and Colombia: reopening began in May and as of June most stores open (with reduced store hours)

Å In April, Forus held its Annual General Meeting of Shareholders, and agreed, among other issues, to: 
- Not to pay additional dividends against 2019 net earnings, limiting the payout ratio to 30.9%
- Reduce 2020 dividend payout to 30% of earnings (legal minimum)

Å MĀ _ÀĴˋ M-v ÀĀÓ EíġÎë ÎúÀĚĚíæíÙÓ EĆĖĥĚ˫ ĚĆúıÙĀÎĴ íĀ ġëÙ ̝ ÎÀġÙçĆĖĴː
- M-v˫Ě ĆĥġúĆĆ÷ íĚ MĀ fÌĚÙĖıÀġíĆĀ ĲëíúÙ EíġÎë˫Ě ĆĥġúĆĆ÷ íĚ zġÀÌúÙː
- +Ćġë ĖÀġíĀç ÀçÙĀÎíÙĚ ÎúÀĚĚíæíÙÓ EĆĖĥĚ˫ ĚëÀĖÙĚ íĀ EíĖĚġ -úÀĚĚ ZÙıÙú ʶː


